
69 
 

DAFTAR PUSTAKA 

 

Bowden, J. L.-H. (2009). The Process of Customer engagement: A Conceptuall 
Framework. Journal of Marketing Theory and Practice, 17, 63-74. 

Brigham, E. F., & Joel, F. H. (2014). Essentials of Financial Management. Cengage 
Learning Asia Pte Ltd, Singapore. 

Codifyd. (2021). How a Managed Product enrichment Can Change Market 
Dynamics. Tersedia di https://www.codifyd.com/blogs/how-a-managed-
product-enrichment-service-can-change-market-dynamics diakses pada 20 
September 2021 

Evans, D. (2010). Social Media The Next Generation of Business Engagement. In 
J. McKee (Ed.). Indianapolis: Wiley Publishing, Inc. 

Ginting, N. S. (2020, Juli). Hasil Survei Dinas Koperasi dan UKM DIY : UMKM 
Perdagangan Paling Banyak Terdampak Pandemi Corona. tersedia di 
TribunJogja.com: https://jogja.tribunnews.com/2020/07/14/hasil-survei-
dinas-koperasi-dan-ukm-diy-umkm-perdagangan-paling-banyak-
terdampak-pandemi-corona diakses pada 15 September 2021 

Harmeling, C. M., Moffett, J. W., Arnold, M. J., & Carlson, B. D. (2016). Toward 
A Theory of Customer engagement Marketing. Journal of the Academy of 
Marketing Science, 312–335. 

Indraddin, & Irwan. (2016). Strategi dan Perubahan Sosial. Yogyakarta: 
deepublish. 

Kathryn E. Newcomer and Harry P. Hatry, a. J. (2015). Handbook of Practical 
Program Evaluation. Hoboken, New Jersey: John Wiley & Sons, Inc.,. 

Kreatif, B. E. (2019). Infografis Sebaran Pelaku Ekonomi Kreatif. Jakarta: Badan 
Ekonomi Kreatif. 

Kreatif, B. E. (2020). Laporan Kinerja Badan Ekonomi Kreatif 2019. Jakarta. 
MattsenKumar. (2020). What is E-commerce Product enrichment and How It 

Influences Revenue? Tersedia di https://www.mattsenkumar.com/e-
commerce-product-enrichment-revenue/ diakses pada 5 Oktober 2021 

Salam, A. (2007). Perubahan Sosial dan Pertanyaan Tentang Kearifan Lokal. Jurnal 
Studi Islam dan Budaya Ibda', 257-275. 

Sashi, C. (2021). Customer engagement, Buyer-Seller Relationships, and Social 
Media. Management Decision, 50, 253-272. 

Sirang, A. S. (2018). The Effect of E-commerce on SME Performance. 
International Journal of Applied Research in Management and Economics. 

Statistik, S. I. (2020). Analisis Hasil Survei Dampak Covid-19. Jakarta: BPS RI. 
Thackeray, R., Neiger, B. L., Hanson, C. L., & McKenzie, J. F. (2008). Enhancing 

promotional strategies within social marketing programs: use of Web 2.0 
social media. Health Promotion Practice, 9, 338-43. 

Undang-Undang Republik Indonesia Nomor 20 Tahun 2008 tentang Usaha Mikro 
Kecil dan Menengah. (2008). 

Venkatesan, R. (2017). Executing On A Customer engagement Strategy. Journal of 
the Academy of Marketing Science, 289-293. 

PERANCANGAN MODEL BISNIS HAMPERS UNTUK PEMBERDAYAAN UMKM DI YOGYAKARTA:
PENDEKATAN CUSTOMER
ENGAGEMENT DAN PRODUCT ENRICHMENT
ANINDITA YANA I, Sumiyana, Dr., M.Si., Ak., CA.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



70 
 

Vivek, S. d., Beatty, S. e., & Morgan, d. R. (2012). Customer engagement: 
exploring Customer relationships. Journal of Marketing Theory and 
Practice, 20, 127-145. 

Vivek, S. d., Beatty, S. e., & Morgan, R. M. (2012). Customer engagement: 
Exploring Customer Relationships. Journal of Marketing Theory and 
Practice, 20, 127-145. 

Yogyakarta, B. D. (n.d.). Bappeda Daerah Istimewa Yogyakarta. Tersedia di 
http://bappeda.jogjaprov.go.id/dataku/data_dasar/index/107-umkm diakses 
pada 25 September 2021 

Yose Rizal Damuri, H. A. (2020). Langkah Pemberdayaan UMKM dalam 
Menghadapi Covid-19. Centre for Strategic and International Studies. 

 
  

PERANCANGAN MODEL BISNIS HAMPERS UNTUK PEMBERDAYAAN UMKM DI YOGYAKARTA:
PENDEKATAN CUSTOMER
ENGAGEMENT DAN PRODUCT ENRICHMENT
ANINDITA YANA I, Sumiyana, Dr., M.Si., Ak., CA.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


