
References

Abosag, I., Roper, S., & Hind, D. (2012, September). Examining the relationship between brand

emotion and brand extension among supporters of professional football clubs. European

Journal of Marketing, 46(9), 1233-1249. DOI: 10.1108/03090561211247810

Ahuvia, A. C. (1993). “I love it! Towards an unifying theory of love across dives love object.

doctoral dissertation, field of marketing, Northwestern University.

Ahuvia, A. C. (2005). Beyond the extended self: love object and consumer’s identity narratives.

Journal of Consumer Research, 32, 171-184.

Alegi, P. C., Joy, B., Giulianotti, R. C., Weil, E., & Rolling, J. (2020, August 26). Football.

Football | History, Rules & Significant Play. Retrieved January 29, 2021, from

https://www.britannica.com/sports/football-soccer#ref29603

Andrew, R., & Suryawan, I. N. (2015). Studi literasi pengembangan manajemen klub sepakbola

di Indonesia. Modus, 27(2), 175-182.

Asian Football Confederation. (2020, December 25). The search for Asia's Most Popular

Football Club: Persija Jakarta, Johor Darul Ta'zim advance to final. The search for

Asia's Most Popular Football Club: Persija Jakarta, Johor Darul Ta'zim advance to final.

https://www.the-afc.com/news/afcsection/the-search-for-asia-s-most-popular-football-clu

b-asean

Atmaja, V. (2020, July 18). Sejarah PSS Dalam Angka: Kekuatan Baru Sepak Bola Indonesia.

Sejarah PSS Dalam Angka: Kekuatan Baru Sepak Bola Indonesia.

https://www.bola.com/indonesia/read/4308386/sejarah-pss-dalam-angka-kekuatan-baru-s

epak-bola-indonesia

Baena, V. (2015). Online and mobile marketing strategies as drivers of brand love in sports teams

67

ONLINE, SOCIAL MEDIA, AND MOBILE MARKETING ENGAGEMENT AS DRIVERS OF BRAND LOVE
IN SPORT TEAMS: CASE
FOR PERSERIKATAN SEPAKBOLA SLEMAN
CHRISTOPHER ACHILLES, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



finding from real madrid. International Journal of Sports Marketing and Sponsorship,

17(3), 202-218.

Bagozzi, R., Ahuvia, A. C., & Batra, R. (2015). Brand Love: Construct Valididty, Managerial

Utility, and New Conceptual Insights. Journal of Marketing, 76, 1-16.

Balmer, J. M.T., Urde, M., & Greyser, S. A. (2006, September). The Crown as a corporate brand:

Insights from monarchies (Royalty, Royal Family, Swedish Monarchy, King of Gustav

Sweden, Queen of Sweden, Crown Princess Victoria, Queen Sylvia of Sweden, Sweden

Royal Family, British Monarchy, Queen Elizabeth II, Corporate. Journal of Brand

Management, 14(1/2), 137-161.

Batra, R., Ahuvia, A. C., & Bagozzi, R. (2012, March). Brand Love. Journal of Marketing,

76(2), 1-16. 10.1509/jm.09.0339

BBC News. (2012). Facebook seals Instagram Takeover. Facebook seals Instagram Takeover.

Retrieved March 26, 2021, from http://www.bbc.com/news/business-19514191

Bergkvist, L., & Bech-Larsen, T. (2010, May). Two Studies of Consequences and Actionable

Antecedents of Brand Love. Journal of Brand Management, 17(7). 10.1057/bm.2010.6

Birkan, I. (1998). Bilgisayar Teknolojisi Alanındaki Gelişmelerin Turizm Pazarlaması

Üzerindeki Etkileri. Anatolia: Turizm Araştırmaları Dergisi, 9, 26-32.

Carroll, B. A., & Ahuvia, A. C. (2006, February). Some Antecedents and Outcomes of Brand

Love. Marketing Letters, 17(2), 79-89. 10.1007/s11002-006-4219-2

Catriana, E., & Jatmiko, B. P. (2020, November 17). Kemenkominfo: Pengguna Internet di

Indonesia Naik 17 Persen Per Tahun. Kemenkominfo: Pengguna Internet di Indonesia

Naik 17 Persen Per Tahun. Retrieved April 20, 2021, from

https://money.kompas.com/read/2020/11/17/140239726/kemenkominfo-pengguna-intern

68

ONLINE, SOCIAL MEDIA, AND MOBILE MARKETING ENGAGEMENT AS DRIVERS OF BRAND LOVE
IN SPORT TEAMS: CASE
FOR PERSERIKATAN SEPAKBOLA SLEMAN
CHRISTOPHER ACHILLES, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



et-di-indonesia-naik-17-persen-per-tahun

Clavio, G., & Kian, T. M. (2010). Uses and Gratification of a Retired Female Athele's Twitter

Followers. International Journal of Sport Communication, 3(4), 485-500.

Constantinides, E. (2002, July). The 4S web-marketing mix model. Electronic Commerce

Research and Application, 1(1), 57-76. 10.1016/S1567-4223(02)00006-6

Cooke, M., & Buckley, N. (2008). Web 2.0, Social networks and future of market research.

International Journal of Market Research, 50(2), 267-292.

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods (12th ed.). McGraw Hill.

Deloitte. (n.d.). Annual Review of Football Finance 2020. Annual Review of Football Finance

2020.

https://www2.deloitte.com/uk/en/pages/sports-business-group/articles/annual-review-of-f

ootball-finance.html

Demangeor, C., & Broderick, A. J. (2016, June 6). Engaging customers during a website visit: a

model of website customer engagement. International Journal of Retail & Distribution

Management, 44(8), 814-839. 10.1108/ijrdm-08-2015-0124

Dvorak, J., Graf-Baumann, T., Junge, A., & Peterson, L. G. (2004). Football is the most popular

sport worldwide. The American Journal of Sports Medicine, 32(1), 3-4.

FIFA. (n.d.). The First FIFA World Cup Tournament. The First FIFA World Cup Tournament.

https://www.fifa.com/news/history-fifa-the-first-fifa-world-cuptm-451

FIFA. (2007, January 23). The History of Football. The History of Football.

https://www.fifa.com/news/the-history-football-425

Ghozali, I. (2011). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 17 (5th ed.).

Badan Penerbit Universitas Diponegoro.

69

ONLINE, SOCIAL MEDIA, AND MOBILE MARKETING ENGAGEMENT AS DRIVERS OF BRAND LOVE
IN SPORT TEAMS: CASE
FOR PERSERIKATAN SEPAKBOLA SLEMAN
CHRISTOPHER ACHILLES, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



Hair, J. F., Black, B., Babin, B. J., & Anderson, R. E. (2010). Multivariate Date Analysis (Global

Edition ed., Vol. 7th Edition). Pearson Education.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2006). Multivariate Data Analysis

(Vol. 6). Pearson.

Hollebeek, L. D., Ilic, A., & Juric, B. (2011, January). Customer Engagement: Conseptual

domain, fundamental propositions, and implications for research. Journal of Service

Research, 17(3), 1-20.

Huey, L. S., & Yazdanifard, D. R. (2014, September 6). How Instagram Can Be Used as a Tool

in Social Network Marketing.

Joseph, S. (2020, March 11). How football clubs are becoming more like media businesses. How

football clubs are becoming more like media businesses.

https://digiday.com/marketing/football-clubs-becoming-like-media-businesses/

Kaynak, E., Salman, G. G., & Tatoglu, E. (2008). An integrative framework linking brand

associations and brand loyalty in professional sports. Journal of Brand Management,

15(5), 336-357.

Kotler, P., & Keller, K. L. (2015). Marketing Management Global Edition (15th ed.). Pearson.

Loakimidis, M. (2010, July). Online marketing of professional sports clubs: Engaging fans on a

new playing field. International Journal of Sports Marketing and Sponsorship, 11(4),

271-282. 10.1108/IJSMS-11-04-2010-B002

Merunka, D. (2013, April). The role of brand love in consumer-brand relationship. Journal of

Consumer Marketing, 30(3), 2-20. DOI: 10.1108/07363761311328928

Murti, D. K. (2019, Dec 29). Klub Liga 1 Dominasi Rata-rata Penonton Terbanyak se-ASEAN,

Persija dan PSS Teratas. Indosport. Retrieved Dec 21, 2020, from

70

ONLINE, SOCIAL MEDIA, AND MOBILE MARKETING ENGAGEMENT AS DRIVERS OF BRAND LOVE
IN SPORT TEAMS: CASE
FOR PERSERIKATAN SEPAKBOLA SLEMAN
CHRISTOPHER ACHILLES, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



https://www.indosport.com/sepakbola/20191229/klub-liga-1-dominasi-rata-rata-penonton

-terbanyak-se-asean-musim-2019

Nadeem, W., Andreini, D., Salo, J., & Laukkanen, T. (2015, April 14). Engaging consumers

online through websites and social media: a gender study of Italian generation Y clothing

consumers. International Journal of Information Management, 35, 432-442.

Naik, P., & Raman, K. (2003, December). Understanding the Impact of Synergy in Multimedia

Communications. Journal of Marketing Research XL, 4, 375-388.

10.1509/jmkr.40.4.375.19385

Nurikhsani, G. (2020, June 10). Klub Liga Indonesia dengan Follower Instagram Paling

Banyak: Persib Masih Unggul Telak. Klub Liga Indonesia dengan Follower Instagram

Paling Banyak: Persib Masih Unggul Telak.

https://www.bola.com/indonesia/read/4275107/klub-liga-indonesia-dengan-follower-insta

gram-paling-banyak-persib-masih-unggul-telak#:~:text=Sejauh%20ini%2C%20klub%20

Liga%201,menjadi%20tim%20dengan%20followers%20terbanyak.

Okazaki, S., Katsukura, A., & Nishiyama, M. (2007, June). How Mobile Advertising Works: The

Role of Trust in Improving Attitudes and Recall. Journal of Advertising Research, 47(2),

165. 10.2501/S0021849907070195

The Olympic Studies Centre. (2017, October 19). History of Football at the Olympic Games.

OSC Reference Collection.

Palusuk, N. (2018). Is brand love real? the nature of brand love and its conceptualization. PHD

student in marketing, Rennes School of Business, France.

Parganas, P., & Anagnostopoulos, C. (2015). Social Media Strategy in Professional Football: The

case of Liverpool FC. Sport Management International Journal, 11(2), 62-75.

71

ONLINE, SOCIAL MEDIA, AND MOBILE MARKETING ENGAGEMENT AS DRIVERS OF BRAND LOVE
IN SPORT TEAMS: CASE
FOR PERSERIKATAN SEPAKBOLA SLEMAN
CHRISTOPHER ACHILLES, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



dx.doi.org/10.4127/ch.2015.0102

Phua, J. (2010, May). Sports Fans and Media Use: Influence on Sports Fan Identification and

Collective Self-Esteem. International Journal of Sport Communication, 3(2), 190-206.

10.1123/ijsc.3.2.190

Pronschinske, M., Groza, M. D., & Walker, M. (2012, December). Attracting Facebook 'fans':

the importance of authenticity and engagement as a social networking strategy for

professional sport teams. Sport Marketing Quarterly, 21(1), 221-231.

Rahmayani, I. (2015, October 2). Indonesia Raksasa Teknologi Digital Asia. Indonesia Raksasa

Teknologi Digital Asia. Retrieved April 20, 2021, from

https://kominfo.go.id/content/detail/6095/indonesia-raksasa-teknologi-digital-asia/0/sorot

an_media

Ratten, V., & Ratten, H. (2011, October). International sport marketing: Practical and future

research implications. Journal of Business & Industrial Marketing, 26(8), 614-620.

10.1108/08858621111179886

Richter, F. (2021, Feb 5). Super Bowl Pales in Comparison to the Biggest Game in Soccer. Super

Bowl Pales in Comparison to the Biggest Game in Soccer.

https://www.statista.com/chart/16875/super-bowl-viewership-vs-world-cup-final/

Roser, M., Ritchie, H., & Ortiz-Ospina, E. (2020). Internet Access. Internet.

https://ourworldindata.org/internet

Schultz, B., & Sheffer, M. L. (2007). Sports journalists who blog cling to traditional valuers.

Newspaper Research Journal, 28(4), 62-76. 10.1177/073953290702800406

Schwarzl, S., & Grabowska, M. (2015, November). Online Marketing Strategies: The Future is

Here. 10.14254/2071-8330.2015/8-2/16

72

ONLINE, SOCIAL MEDIA, AND MOBILE MARKETING ENGAGEMENT AS DRIVERS OF BRAND LOVE
IN SPORT TEAMS: CASE
FOR PERSERIKATAN SEPAKBOLA SLEMAN
CHRISTOPHER ACHILLES, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill Building Approach

(seventh ed.). 978-1-119-26684-6

Shimp, T. A., & Madden, T. J. (1988). Consumer-Object Relations: a Conceptual Framework

Based Analogously on Sternberg's Triangular Theory of Love. Advances in Consumer

Research, 15(1), 119-135.

Sicilia, M., & Palazon, M. (2008). Brand communities on the internet. Corporate communicates:

an international journal, 13(3), 255-270. 10.1108/13563280810893643

Statista. (2021, January 27). Annual revenue of Twitter from 2010 to 2019, by segment. Annual

revenue of Twitter from 2010 to 2019, by segment. Retrieved March 26, 2021, from

https://www.statista.com/statistics/274566/twitters-annual-revenue-by-channel/

Statista. (2021, January 27). Projected revenue of Instagram from 2017 to 2019. Projected

revenue of Instagram from 2017 to 2019. Retrieved March 26, 2021, from

https://www.statista.com/statistics/271633/annual-revenue-of-instagram/

Statista. (2021, February 5). Facebook: annual revenue 2009-2020 Published by H. Tankovska,

Feb 5, 2021 In 2020, Facebook's revenue amounted to roughly 86 billion US dollars, up

from 70.7 billion U.S. dollars in the previous fiscal year. The social network's main

source of income is d. Facebook: annual revenue 2009-2020 Published by H. Tankovska,

Feb 5, 2021 In 2020, Facebook's revenue amounted to roughly 86 billion US dollars, up

from 70.7 billion U.S. dollars in the previous fiscal year. The social network's main

source of income is d. Retrieved March 26, 2021, from

https://www.statista.com/statistics/268604/annual-revenue-of-facebook/

Statista. (2021, February 9). Global social networks ranked by number of users 2021 Published

by H. Tankovska, Feb 9, 2021 What is the most popular social media platform

73

ONLINE, SOCIAL MEDIA, AND MOBILE MARKETING ENGAGEMENT AS DRIVERS OF BRAND LOVE
IN SPORT TEAMS: CASE
FOR PERSERIKATAN SEPAKBOLA SLEMAN
CHRISTOPHER ACHILLES, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



worldwide? Market leader Facebook was the first social network to surpass 1 billion

registered accounts and currentl. Global social networks ranked by number of users 2021

Published by H. Tankovska, Feb 9, 2021 What is the most popular social media platform

worldwide? Market leader Facebook was the first social network to surpass 1 billion

registered accounts and currentl. Retrieved March 26, 2021, from

https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-

users/

Ström, R., Bredican, J., & Vendel, M. (2014). Mobile marketing: A literature review on its value

for consumers and retailers. Journal of Retailing and Consumer Services, 21(6), 1-52.

Walker, M., Kent, A., & Vincent, J. (2010, January). Communicating Socially Responsible

Initiatives: An Analysis of U.S. Professional Teams. Sport Marketing Quarterly, 19(4),

187-195.

Wallace, L., Wilson, J., & Miloch, K. (2011). Sporting Facebook: A Content Analysis of NCAA

Organizational Sport Pages and Big 12 Conference Athletic Department Pages.

International Journal of Sport Communication, 4, 422-444.

Wolfinbarger, M., & Gilly, M. C. (2003). eTailQ: Dimensionalizing, measuring and predicting

etail quality. Journal of Retailing, 79(3), 183-198. 10.1016/S0022-4359(03)00034-4

Yustika, G. P. (2018). Fisiologi dalam permainan sepakbola profesional. Jurnal Pendidikan

Olahraga, 7(1), 1.

74

ONLINE, SOCIAL MEDIA, AND MOBILE MARKETING ENGAGEMENT AS DRIVERS OF BRAND LOVE
IN SPORT TEAMS: CASE
FOR PERSERIKATAN SEPAKBOLA SLEMAN
CHRISTOPHER ACHILLES, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8

