
i 

 

TABLE OF CONTENTS 

COVER ……………………………………………………………………………....... 
I 

INSIDE COVER ………………………………………………………………………. Ii 

LEMBAR PENGESAHAN …………………………………………………………… Iii 

PERNYATAAN BEBAS PLAGIASI ………………………………………………… Iv 

ACKNOWLEDGEMENT …………………………………………………………….. v 

INTISARI ……………………………………………………………………………… vi 

ABSTRACT …………………………………………………………………………… vii 

TABLE OF CONTENTS ……………………………………………………………… viii 

LIST OF FIGURES …………………………………………………………………… ix 

CHAPTER 1 INTRODUCTION ……………………………………………………… 1 

1.1. Background of Study…………………………………………………………… 1 

1.2. Objective of Study …………………………………………………………….. 2 

1.3. Scope of Study ……………………………………………….………………… 2 

1.4. Method of Study ………………………………………………………………. 2 

 1.4.1. Method of Collecting Data …………………………………….. 2 

 1.4.2. Method of Analyzing the Data ………………………………… 3 

 1.4.3.  Method of Presenting the Data ……………………………….... 3 

1.5. Presentation ………………………………………………………………….. 3 

CHAPTER 2 PROFILE OF ENGLISH CAFE ………………………………………... 4 

2.1. Brief History of English Cafe ……………..…………………………………… 4 

2.2. Vision and Mission English Cafe ……………………………………………… 5 

2.3. English Cafe Logo ……………………………………………………………… 5 

2.4.  Organizational Structure of English Cafe ………………………………………. 6 

2.5.  English Cafe Services ………………………………………………………….. 7 

 2.5.1. English Course ………………………………………………….. 7 

 2.5.2. Cafe ……………………………………………………………... 9 

2.6. Social Media ……………………………………………………………………. 9 

2.7. Online Advertisement…………………………………………………………… 12 

2.8.  Website …………………………………………………………………………. 12 

CHAPTER 3 THE PROCESS OF CREATING DIGITAL CONTENT………………. 14 

3.1. Description of Digital Content in General ……………………………………… 14 

3.2. Instagram Content ………………………………………………………………. 15 

3.3. Target and Goals of Content ……………………………………………………. 16 

3.4. The Process of Creating Digital Content ……………………………………….. 18 

 3.4.1. Pre-Production ………………………………………………….. 18 

 3.4.2. Production ………………………………………………………. 22 

 3.4.3. Finishing ………………………………………………………… 30 

3.5. Review ………………………………………………………………………….. 31 

3.6. Obstacles ………………………………………………………………………... 33 

CHAPTER 4 CONCLUSION AND SUGGESTION …………………………………. 34 

4.1. Conclusion ……………………………………………………………………… 34 

4.2. Suggestion ……………………………………………………………………… 34 

WORKS CITED ……………………………………………………………………….. 35 

APPENDIX 1: LIST OF INFORMANTS ……………………………………………... 36 

APPENDIX 2: CURRICULUM VITAE………………………………………………. 37 

APPENDIX 3: LIST OF INTERNSHIP LOGBOOK …………………………………. 38 

 

 

PROSES PEMBUATAN KONTEN DIGITAL UNTUK ENGLISH CAFE DI TAHUN 2021
FARKHI MUZAKI MARTHA, Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



ii 

 

LIST OF FIGURES 

 

Figure 1 English Cafe Logo………………………………………...................... 5 

Figure 2 Organizational Structure of English Cafe………………....................... 6 

Figure 3 English Cafe menu ……………………................................................. 9 

Figure 4 Instagram Account of English Cafe…………………………………… 10 

Figure 5 Facebook Account of English Cafe…………………………………… 10 

Figure 6 TikTok Management Service of English Cafe………………………. 11 

Figure 7 YouTube Management Service of English Cafe……………………... 11 

Figure 8 Google Ads of English Cafe……………………………....................... 12 

Figure 9 Website of English Cafe……………………….................................... 13 

Figure 10 Instagram Content of English Cafe……………………….………….. 16 

Figure 11 Story Board of Comic Content in English Cafe…………..................... 21 

Figure 12 Script Comic Content of English Cafe ………….................................. 21 

Figure 13 iPad Pro……………………………………………………………….. 22 

Figure 14 Medibang Paint Application …………………………………………. 23 

Figure 15 Medibang Paint Application…………………………………………. 24 

Figure 16 Medibang Paint Application………………………………………… 24 

Figure 17 Story Board Upload………………………………………………….. 25 

Figure 18 Medibang Paint Application…………………………………………. 25 

Figure 19 Medibang Paint Application…………………………………………. 26 

Figure 20 Medibang Paint Application………………………………………….. 26 

Figure 21 Pallet Color …………………………..……………………………….  27 

Figure 22 Medibang Paint Application………………………………………….. 27 

Figure 23 Medibang Paint Application………………………………………….. 28 

Figure 24 Medibang Paint Application………………………………………….. 28 

Figure 25 Medibang Paint Application…………………………………………. 29 

Figure 26 Medibang Paint Application…………………………………………. 29 

Figure 27 Comic Chapter 6………………………………………….................... 30 

Figure 28 The Caption and Hashtags of Comic Content of English Cafe………. 31 

Figure 29 Review Comic in Instagram Post……………………………………. 32 

Figure 30 Insight Comic Content in Instagram Post…………………………….. 32 

Figure 31 Insight Comic Content in Instagram Post…………………………….  32 

 

 

PROSES PEMBUATAN KONTEN DIGITAL UNTUK ENGLISH CAFE DI TAHUN 2021
FARKHI MUZAKI MARTHA, Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



iii 

 

LIST OF TABLES 

 

Tabel 1 
Characters and their personalities of comic content in English 

Cafe. 
20 

 

 

 

 

 

 

PROSES PEMBUATAN KONTEN DIGITAL UNTUK ENGLISH CAFE DI TAHUN 2021
FARKHI MUZAKI MARTHA, Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



4 

 

 

PROSES PEMBUATAN KONTEN DIGITAL UNTUK ENGLISH CAFE DI TAHUN 2021
FARKHI MUZAKI MARTHA, Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


