
  

 

PROFESSIONAL REPORT: WHAT IS THE BIGGEST CHALLENGE OF 

SOCIAL MEDIA MARKETING FOR E-COMMERCE COMPANIES IN 

INDONESIA? 

 

Undergraduate Thesis: 

Submitted in Partial Fulfilment of the Requirements for the Degree of Sarjana 

Ekonomi from the Department of Business of The Faculty of Economics and 

Business, Universitas Gadjah Mada 

 
 

CITTA RATNANGGANA MARIA 
17/408261/EK/21225 

 

 

 

 

INTERNATIONAL UNDERGRADUATE PROGRAM 

BUSINESS MAJOR 

FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS GADJAH MADA YOGYAKARTA 

2022  

Professional Report: What is the biggest challenge of social media marketing for e-commerce
companies in Indonesia?
CITTA RATNANGGANA M, M. Sebastien Bauer
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


