Fenomena Hallyu: K-Drama dan Motivasi Wisatawan Indonesia ke Korea Selatan
AVIVAH APRIANY, Dr. Suzie Handajani, M.A.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR RUJUKAN

Daftar Pustaka

Allis, T. 2017. Culture and Tourism. Dalam G. Lohmann, & A. P. Netto, Tourism
Theory: Concepts, Models, adn Systems. London: CAB International.

Anderman, E. M. 2010. Classroom Motivation. New Jersey: Pearson Eduction,
Ltd.

Atkinson, R., Atkinson, R., Hilgard, E., & Smith, E. 1987. Introduction to
Psychology. San Diego: Harcourt Brace Jovanovich.

Bae, E., Chang, M., Park, E., & Kim, D. 2017. The Effect of Hallyu on Tourism
In Korea. Journal Of Open Innovation: Technology, Market, and
Complexity, 3(22), 1-12. doi:10.1186/s40852-017-0075-y.

Basuki, S. 2006. Metode Penelitian. Jakarta: Wedatama Widya Sastra dan FIPB
Ul.

Campbell, R. 2015. Media Essentials: A Brief Introduction (3rd ed.). Boston:
Bedford.

Canes, D. E., & Agapito Jr., B. B. 2020. A Study on The Elements that Affect
Filipino Viewers' PreferenceTowards Korean Drama. ResearchGate.

Creswell, J. D., & Creswell, J. W. 2018. Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches (5th ed.). Los Angeles:
SAGE.

Crompton, J. L. 1979. Motivation For Pleasure Vacation. Annals of Tourism
Research, 6(4), 408-424. doi:10.1016/0160-7383(79)90004-5.

Crouch, G., Perdue, R., Timmermans, H., & Uysal, M. 2004. Building
Foundations for Understanding the Consumer Psychology of Tourism,
Hospitality, and Leisure. Dalam G. I. Crouch, R. R. Perdue, H. J.
Timmermans, & M. Uysal, Consumer Psychology of Tourism, Hospitality,
and Leisure. London: CABI Publishing.

Dann, G. 1981. Tourist Motivation: An Appraisal. Annals of Tourism Research,
8(2), 187-219. doi:10.1016/0160-7383(81)90082-7.

Department of Statistics and Tourism Satellite Account. 2008. International
Recommendations for Tourism Statistics: UNWTO.

Fish, E., Gilbert, A., & Weinbren, J. 2020. Rethinking Movie Genre Classification
with Fine Grained Semantic Clustering. Creativecommons.



Fenomena Hallyu: K-Drama dan Motivasi Wisatawan Indonesia ke Korea Selatan
AVIVAH APRIANY, Dr. Suzie Handajani, M.A.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Gilbert, D. 2018. Tourism Consumer Behavior. Dalam J. Fletcher, A. Fyall, D.
Gilbert, & S. Wanhill, Tourism: Principles and Practices (6th ed).
Harlow: Pearson Education Ltd.

Giorgi, A. 2009. The Descriptive Phenomenological Method in Psychology: A
Modified Husserlian Approach. Pittsburgh: Duquesne University Press.

Goldstein, E. 2007. Sensation and Perception (7th ed.). Australia: Thomson/
Wadsworth.

Gunn, C. A. 1972. Vacationscape: Designing Tourist Regions (1st ed.). Austin:
Bureau of Business Research, University of Texas at Austin.

Guthrie, C., & Anderson, A. 2007. Tourists on Tourists: The Impact of Other
People or Destination Experience. Dalam J. Tribe, & D. Airey,
Development In Tourism Research. Oxfordshire: Elsevier.

Hanson, R. E. 2014. Mass Communication: Living in A Media World (4th ed.).
Los Angeles: SAGE/CQ Press.

Hoa, P. H., Truc, V. T., & Khuong, M. N. 2015. Film-Induced Tourism: Factors
Affecting Vietnamese Intention to Visit Korea. Journal of Economics,
Business, and Management, 3(5), 565-570.
d0i:10.7763/JOEBM.2015.V3.247.

Humaizi. 2018. Uses and Gratifications Theory. Medan: USU Press.

Jafari, J., & Ritchie, J. 1981. Towards a Framework For Tourism Education.
Annals of Tourism Research, 13-34.

Kamalesh, V., Lakhotia, C., & Pandey, P. 2019. Influence of Movie Genre
Preference on Emphaty Among Emerging Adults. The International
Journal of Indian Psychology, 7(4), 34-42. d0i:10.25215/07.04.047.

Karman. 2013. Media Massa, Khalayak Media, The Audience Theory. Jurnal
Studi Komunikasi dan Media, 17(1), 93-111.

Kim, W., Lee, C., & Kim, S. 2020. The Influence of Hallyu on African's
Perceptions of Korea: The Moderating Role of Service Quality.
Sustainability, 12(8), 3245.

Korean Culture and Information Services. 2011. The Korean Wave: A New Pop
Culture Phenomenon. Contemporary Korea No. 1. South Korea: Korean
Culture and Information Services.

Lee, C. G., & How, S. M. 2021. Hallyu Tourism: Impacts on Inbound Tourists to
South Korea. Current Issues in Tourism, 1-7.
doi:10.1080/13683500.2021.1924637.

Lee, W. J. 2015. The Effect of Korean Wave (Hallyu) Star and Receiver
Characteristics on T.V. Drama Satisfaction and Intention to Revisit.



Fenomena Hallyu: K-Drama dan Motivasi Wisatawan Indonesia ke Korea Selatan
AVIVAH APRIANY, Dr. Suzie Handajani, M.A.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

International Journal of U- and E- Service, Science, and Technology,
8(11), 346-356. doi:http://dx.doi.org/10.14257/ijunesst.2015.8.11.34.

Mclntosh, R. W., & Goeldner, C. R. 1990. Tourism: Principles, Practices,
Philosophies (6th ed.). (C. A. Thompson, Penyunt.) Canada: J. Wiley and
Sons, Inc.

McQuail, D. 2005. McQuail's Mass Communication Theory (5th Ed ed.). London:
SAGE Publication.

McQuail, D. 2010. McQuail's Mass Communication Theory (6th ed.). London:
SAGE Publication.

McQuail, D., Blumler, J. G., & Brown, J. 1972. The Television Audience: A
Reversed Perspective. Dalam D. McQuail, Sociology of Mass
Communications: Selected Readings. Harmondsworth: Penguin.

Mischel, W., Cantor, N., & Feldman, S. 1996. Principles of Self-Regulation: The
Nature of Willpower And Self-Control. New York: Guilford.

Pearce, P., & Packer, J. 2013. Minds On The Move: New Links From Psychology
to Tourism. Annals of Tourism Research, 40, 386-411.
doi:10.1016/j.annals.2012.10.002

Perse, E. M. 2009. Gratifications Sought/ Obtained. Dalam R. B. Rubin, P.
Palmgreen, & H. E. Sypher, Communication Research Measures: A
Sourcebook (1st ed.). New York: Routledge.

Potter, W. J. (1998). Media Literacy. Thousand Oaks: SAGE Publication.

Putri, I., Liany, F., & Nuraeni, R. 2019. K-Drama dan Penyebaran Korean Wave
di Indonesia. ProTVF, 3(1), 69--70.

Renanita, T. 2016. Memahami Psikologi Konsumen sebagai Strategi Pemasaran
Industri Pariwisata. Dalam N. Herawati, & Yuriadi (Penyunt.), Pariwisata
dalam Bingkai Biologi. Surabaya: Universitas Trunojoyo Madura.

Rizal, M. 2014. Pengaruh Menonton Film 5 CM Terhadap Motivasi Kunjungan
Wisata ke Gunung Semeru. Yogyakarta: UIN Sunan Kalijaga.

Rodriguess, C. B. 2017. Tourism Destination Image. Dalam G. Lohmann, & A.
Netto, Tourism Theory: Concepts, Models, and Systems. Oxfordshire:
CABI.

Ross, G. 1998. The Psychology of Tourism. Melbourne: Hospitality Press.

Rubin, R. B., Palmgreen, P., & Sypher, H. E. 2009. Communication Research
Measures: A Sourcebook. New York: Routledge.

Sari, D. F. 2015. Motif Menonton Drama Korea di Televisi oleh Remaja
Surabaya. Commonline Departmen Komunikasi, 4(1), 60-72.



Fenomena Hallyu: K-Drama dan Motivasi Wisatawan Indonesia ke Korea Selatan
AVIVAH APRIANY, Dr. Suzie Handajani, M.A.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Turner, L. L. 2020. K-Pop as Hallyu: The Increasing Economic Integration of
South Korean Culture Within the Globalized Capitalist Market. The
Journal of Contemporary Asian Studies.

United Nation World Tourism Organization. 2014. Global Report on Shopping
Tourism. Madrid: United Nation World Tourism Organization.

United Nations World Tourism Organization. t.t. Glossary of Tourism Terms:
UNWTO.

UNWTO. 2019. UNWTO Recommendations on Urban Tourism. Lisbon:
UNWTO.

Veal, A. J. 2006. Research Methods for Leisure and Tourism (3rd ed.).
Edinburgh: Pearson Education Ltd.

Vernon, M. D. 1969. Human Motivation. London: Cambridge University Press.
Williams, S. 2002. Tourism Geography (2nd ed.). New York: Routledge.

Wolfe, K., & Hsu, C. H. 2004. An Application of the Social Psychological Model
of Tourism Motivation. International Journal of Hospitality & Tourism
Administration, 5(1), 29--47. doi:10.1300/J149v05n01_02.

Daftar Laman

Anggraini, D. 2019. Info Kuliner: Detik Food dalam https://food.detik.com/info-
kuliner/d-4370115/7-spot-kuliner-ini-wajib-disinggahi-jika-ke-seoul-dan-
busan. Diakses pada 9 November 2021pukul 17.06 WIB.

Korea Tourism Organization. 2021. Culture: Visit Korea dalam
https://english.visitkorea.or.kr/enu/AKR/AK_ENG 2 1 1.jsp. Diakses
pada 24 Oktober 2021 pukul 19.04 WIB.

Korean Statistical Information Services. 2021. Statistical Database: Korean
Statistical Information Services dalam
https://kosis.kr/eng/statisticsList/statisticsListindex.do?menuld=M 01 01
&vwcd=MT ETITLE&parmTabld=M 01 01&statld=2002032&themald
=#H2 19.2. Diakses pada 19 Oktober 2021 pukul 15.39 WIB.

Lee, C. 2021. South Korea: Britannica dalam
https://www.britannica.com/place/South-Korea. Diakses pada 31 Oktober
2021 pukul 17.00 WIB.

MasterClass Staff. 2020. Arts & Entertainment: MasterClass dalam
http://mastercclass.com/articles/quide-to-movie-subgenres#quiz-0.
Diakses pada 1 November 2021 pukul 19.12 WIB.



https://food.detik.com/info-kuliner/d-4370115/7-spot-kuliner-ini-wajib-disinggahi-jika-ke-seoul-dan-busan
https://food.detik.com/info-kuliner/d-4370115/7-spot-kuliner-ini-wajib-disinggahi-jika-ke-seoul-dan-busan
https://food.detik.com/info-kuliner/d-4370115/7-spot-kuliner-ini-wajib-disinggahi-jika-ke-seoul-dan-busan
https://english.visitkorea.or.kr/enu/AKR/AK_ENG_2_1_1.jsp
https://kosis.kr/eng/statisticsList/statisticsListIndex.do?menuId=M_01_01&vwcd=MT_ETITLE&parmTabId=M_01_01&statId=2002032&themaId=#H2_19.2
https://kosis.kr/eng/statisticsList/statisticsListIndex.do?menuId=M_01_01&vwcd=MT_ETITLE&parmTabId=M_01_01&statId=2002032&themaId=#H2_19.2
https://kosis.kr/eng/statisticsList/statisticsListIndex.do?menuId=M_01_01&vwcd=MT_ETITLE&parmTabId=M_01_01&statId=2002032&themaId=#H2_19.2
https://www.britannica.com/place/South-Korea
http://mastercclass.com/articles/guide-to-movie-subgenres#quiz-0

Fenomena Hallyu: K-Drama dan Motivasi Wisatawan Indonesia ke Korea Selatan
AVIVAH APRIANY, Dr. Suzie Handajani, M.A.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Nanda. 2018. Korea Selatan: Tempat Wisata Seru dalam
https://tempatwisataseru.com/tempat-wisata-di-korea-selatan/. Diakses
pada 8 November 2021 pukul 19.30 WIB.

Priyanka, D. 2020. Lifestyle: BeautyJournal.ld dalam
https://journal.sociolla.com/lifestyle/sejarah-boy-band-di-industri-
kpop?page=2. Diakses pada 19 Oktober 2021 pukul 18.02 WIB.

Texas Parks and Wildlife. t.t. Nature-Based Tourism Program: Texas Parks and
Wildlife dalam https://tpwd.texas.gov/landwater/land/programs/tourism/.
Diakses pada 10 November 2021 pukul 19.38 WIB.

World Food Travel Association. (2018). What is Food Tourism?: World Food
Travel Association dalam https://worldfoodtravel.org/what-is-food-
tourism/. Diakses pada 8 November 2021 pukul 23.29 WIB.

Daftar Wawancara

Wawancara Alia, daring, 10 September 2021, Pukul 11.00-13.00 WIB.
Wawancara Desi, daring, 11 September 2021, Pukul 19.30-21.45 WIB.
Wawancara Dina, daring, 19 September 2021, Pukul 21.30-23.00 WIB.
Wawancara Hana, daring, 22 September 2021, Pukul 20.00-21.00 WIB.
Wawancara Melan, daring, 20 September 2021, Pukul 10.30-11.40 WIB.
Wawancara Tita, daring, 9 September 2021, Pukul 20.00-21.30 WIB.


https://tempatwisataseru.com/tempat-wisata-di-korea-selatan/
https://journal.sociolla.com/lifestyle/sejarah-boy-band-di-industri-kpop?page=2
https://journal.sociolla.com/lifestyle/sejarah-boy-band-di-industri-kpop?page=2
https://tpwd.texas.gov/landwater/land/programs/tourism/
https://worldfoodtravel.org/what-is-food-tourism/
https://worldfoodtravel.org/what-is-food-tourism/

