
 88 

DAFTAR PUSTAKA 

Astutik, Y. (2019). Wow! Konsumsi Fesyen Muslim RI Tembus Rp 280 Triliun. 

Diambil 1 Maret 2021, dari CNBC Indonesia website: 

https://www.cnbcindonesia.com/lifestyle/20190501134801-33-69902/wow-

konsumsi-fesyen-muslim-ri-tembus-rp-280-triliun 

Badan Ekonomi Kreatif. (2019). Laporan Kinerja Badan Ekonomi Kreatif Tahun 

2019. In Badan Ekonomi Kreatif. Diambil dari 

https://ejournal.poltektegal.ac.id/index.php/siklus/article/view/298%0Ahttp://

repositorio.unan.edu.ni/2986/1/5624.pdf%0Ahttp://dx.doi.org/10.1016/j.jana.

2015.10.005%0Ahttp://www.biomedcentral.com/1471-

2458/12/58%0Ahttp://ovidsp.ovid.com/ovidweb.cgi?T=JS&P 

Campbell, A., & Yeung, S. (1991). Creating a sense of mission. Long Range 

Planning, 24(4), 10–20. https://doi.org/10.1016/0024-6301(91)90002-6 

Collins, J. C., & Porras, J. I. (1996). Building Your Company’s Vision. Harvard 

Business Review, 74(5), 65. 

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods. In Social 

Research (12th Editi). New York: McGraw - Hill. 

DinarStandard. (2019). State of the Global Islamic Economy Report 2019/20. In 

DinarStandard. Diambil dari https://haladinar.io/hdn/doc/report2018.pdf 

DinarStandard. (2020). State of the Global Islamic Economy Report 2018/19. In 

DinarStandard. Diambil dari https://haladinar.io/hdn/doc/report2018.pdf 

Ferrel, O. C., Hirt, G. A., & Ferrel, L. (2016). Business : A Changing World (10 

ed.). New York: McGraw - Hill. 

Lipton, M. (1996). Demystifying the Development of an Organizational Vision. 

Sloan Management Review, 37(4), 83–92. 

Morris, R. J. (1996). Developing a mission for a diversified company. Long 

Range Planning, 29(1), 103–115. https://doi.org/10.1016/0024-

6301(95)00071-2 

FORMULASI MISI, VISI DAN NILAI PADA USAHA KECIL NADIRAA
SAYED AKBAR MUSAFI, T. Hani Handoko, Dr., M.B.A.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



 89 

Muslimah, S. (2020). Penyelamat Krisis 1998, UKM Diharapkan Terjang Krisis 

Karena Corona. Jurnal Entrepreneur. Diambil dari 

https://www.jurnal.id/id/blog/penyelamat-krisis-1998-ukm-diharapkan-

terjang-krisis-karena-korona/ 

Purwanto, A. (2020). Potret dan Tantangan UMKM di Indonesia. Diambil 9 

Februari 2021, dari Kompaspedia website: 

https://kompaspedia.kompas.id/baca/paparan-topik/potret-dan-tantangan-

umkm-di-indonesia 

Rohmawati, H. S. (2020). Busana Muslimah dan Dinamikanya di Indonesia. 

Jurnal Aqlam-Journal of Islam and Plurality, 5(1), 96–115. Diambil dari 

http://journal.iain-manado.ac.id/index.php/AJIP/article/download/1151/827 

Srinivasan, R. (2014). Visioning: The Method and Process. OD Practitioner, 

46(1), 34–41. Diambil dari 

http://ezproxy.ace.edu/login?url=http%3A%2F%2Fsearch.ebscohost.com%2

Flogin.aspx%3Fdirect%3Dtrue%26AuthType%3Dip%2Cuid%26db%3Dbth

%26AN%3D93451713%26site%3Deds-live%26scope%3Dsite 

Sukirno DS. (2005). Membangun Visi dan Misi Usaha Kecil. Jurnal Pendidikan 

Akuntansi Indonesia, IV(1), 86–96. 

Thompson, A. A., Peteraf, M. A., Gamble, J. E., & Strickland, A. J. (2020). 

Crafting and Executing Strategy: Concepts and Cases (22 ed.). New York: 

McGraw - Hill. 

van der Walt, J. L., Kroon, J., & Fourie, B. J. (2004). The importance of a vision 

and mission for small, medium-sized and large businesses. South African 

Journal of Economic and Management Sciences, 7(2), 206–220. 

https://doi.org/10.4102/sajems.v7i2.1373 

 

  

FORMULASI MISI, VISI DAN NILAI PADA USAHA KECIL NADIRAA
SAYED AKBAR MUSAFI, T. Hani Handoko, Dr., M.B.A.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


