ANTESEDEN DAN KONSEKUENSI TIGA TIPE KEBENCIAN MEREK: STUDI PADA KONSUMEN RITEL
DARING MEREK
TOKOPEDIA, BUKALAPAK, DAN SHOPEE
SLAMET, Bayu Sutikno, S.E., Cand.Merc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Daftar Pustaka

Aaker, D.A. 1996. Measuring Brand Equity across Products and Markets.
California Management Review. Vol. 38 No. 3:102-20.

Abosag, I. dan Farah M. F. 2014. The Influence of Religiously Motivated Consumer
Boycotts on Brand Image, Loyalty, and Product Judgment. European
Journal of Marketing. VVol. 48 No. 11/12: 2262-2283.

Albert, N. dan Thomson, M. 2018. A Synthesis of the Consumer-Brand
Relationship Domain: Using Text Mining to Track Research Streams,
Describe Their Emotional Associations, and Identify Future Research
Priorities. JACR. Vol. 3 No. 2.

Allport, G. W. (1954). The Nature of Prejudice. MA: Addison-Wesley.

Bandura, A. 1978. Social Learning Theory of Aggression. Journal of
Communication.

Berkowitz, L. dan Krunek D.A. 1969. Label-Mediated Hostility Generalization.
Journal of Personality and Social Psychology. Vol. 13 No. 3: 200-206.

Berkowitz, L. 1993. Pain and Aggression: Some Findings and Implications.
Motivation and Emotion, Vol. 17 No. 3: 227-293.

Berkowitz, L. 2012. A Cognitive-Neoassociation Theory of Aggression. Handbook
of Theories of Social Psichology. Vol. 2: 99-117.

Brandz. 2019. Top 100 Most Valuable Global Brands 2019. www.brandz.com

Brandz. 2019. Top 100 Most Valuable Indonesian Brands 2019. www.brandz.com

Bryson, D., dkk. 2013. Towards the Conceptualization of the Antecedents of
Extreme Negative Affect towards Luxury Brands. Qualitative Market
Research: An International Journal. Vol. 16 No. 4: 393-405.

Bryson, D. dan Atwal, G. 2019. Brand Hate: the Case of Starbucks in France.
British Food Journal. Vol. 121 No. 1: 172-182.

Cooper, D. R. dan Schindler, P. S. 2014. Business Research Methods. McGraw-Hill
Irwin: New York.

Curina, I. dkk. 2020. Brand Hate and Non-Repurchase Intention: A Service Context
Perspective in Across-Channel Setting. Journal of Retailing and Consumer
Services. Vol. 54.

Damarjadi, D. 2019. “Perusahaan-perusahaan yang Pernah Diboikot Gegara
Politik”. Diakses pada 18 Februari 2020. https://news.detik.com.

Depardon dan N’Goala. (2009). the Effects of Satisfaction, Trust and Brand
Commitment on Consumers’ Decision to Boycott. Recherche et
Applications en Marketing. Vol. 24.

Dimenjo, E. 2019. “Undang Haikal Hasan, Netizen Boikot Tokopedia”. Diakses
pada 18 Februari 2020. https://www.tagar.id/undang-haikal-hasan-netizen-
boikot-tokopedia.

Ettenson, R. dan Klein, J.G. 2003. The Fallout from French Nuclear Testing in the
South Pacific: A Longitudinal Study of Consumer Boycotts. International
Marketing Review. Vol. 22 No. 2: 199-224.

Edson, E. J. and Bettman, J. 2005. Self-Construal, Reference Groups, and Brand
Meaning. Journal of Consumer Research. Vol. 32: 378-389.



ANTESEDEN DAN KONSEKUENSI TIGA TIPE KEBENCIAN MEREK: STUDI PADA KONSUMEN RITEL
DARING MEREK
TOKOPEDIA, BUKALAPAK, DAN SHOPEE

SLAMET, Bayu Sutikno, S.E., Cand.Merc., Ph.D.

UNIVERSITAS ) ) . . . . ) .
GADJAH MADA Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Fetscherin, M., dkk. 2019. Latest Research on Brand Relationships: Introduction
to the Special Issue. Journal of Product dan Brand Management. Vol. 28
No.2: 133-139.

Fetscherin, M. 2019. The Five Types of Brand Hate: How They Affect Consumer
Behavior. Journal of Business Research Vo. 101: 116-127.

Fetscherin, M. dan Heinrich, D. 2015. Consumer Brand Relationships Research: A
Bibliometric Citation Meta-Analysis. Journal of Business Research. VVol. 68
No. 2: 380-390.

Fossati, P., dkk. 2003. In Search of the Emotional Self: An FMRI Study Using
Positive and Negative Emotional Words. American Journal of Psychiatry.
Vol. 160: 1938-1945.

Fournier, S. 1998. Consumers and Their Brands: Developing Relationship Theory
in Consumer Research. Journal of Consumer Research. Vol. 24: 343-373.

Friedman, M. 1985. Consumer Boycotts in the United States 1970-1980:
Contemporary Events in Historical Perspective. Journal of Consumer
Affairs. Vol. 19 No. 1: 96-117.

Garrett, D. E. 1987. The Effectiveness of Marketing Policy Boycotts:
Environmental Opposition to Marketing. Journal of Marketing. VVol. 51: 46-
57.

Ghani, N.H. dan Tuhin, K.W. 2016. Consumer Brand Relationships. International
Review of Management and Marketing. VVol. 6 No. 4: 950-957.

Ghani, N.H. dan Tuhin, K.W. 2018. Evolution of Consumer Brand Relationship
Research. Academy of Strategic Management Journal. Vol. 17 No. 1.

Gregoire, Y., dkk. 2009. When Customer Love Turns Into Lasting Hate: The
Effects of Relationship Strength and Time on Customer Revenge and
Avoidance. Journal of Marketing. VVol. 73 No 6: 18-32.

Hair, J. F., Hult, G. T. M., Ringle, C. M., dan Sarstedt, M. 2014. A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM). SAGE
Publications, Inc: California.

Hair, J. F., Black, W. C., Babin, B. J., dan Anderson, R. E. 2019. Multivariate Data
Analysis. Cengage Learning EMEA.

Hashim, S. dan Kasana, S. 2019. Antecedents of Brand Hate in the Fast Food
Industry. Spanish Journal of Marketing — ESIC. Vol. 23 No. 2: 227-248.

Hegner, S.M., Fetscherin, M., dan Delzen, M. 2017. Determinants and Outcomes
of Brand Hate. Journal of Product dan Brand Management. VVol. 26 No. 1:
13-25.

Hutcherson, A. C., dan Gross, J. J. 2011. The Moral Emotions: A Social-
functionalist Account of Anger, Disgust, and Contempt. Journal of
Personality and Social Psychology. Vol. 100 No. 4: 719-737.

Hyari, K. dkk. 2011. Religious Beliefs and Consumer Behaviour: From Loyalty to
Boycotts. Journal of Islamic Marketing. Vol. 3 No. 2: 155-174.

Islam, T., dkk. 2019. The Impact of Self-congruity (Symbolic and Functional) on
the Brand Hate. British Food Journal. Vol. 121 No. 1: 71-88.

Ito, T., dkk. 1998. Negative Information Weighs More Heavily on the Brain: The
Negativity Bias in Evaluative Categorizations. Journal of Personality and
Social Psychology. Vol. 75: 887-900.



ANTESEDEN DAN KONSEKUENSI TIGA TIPE KEBENCIAN MEREK: STUDI PADA KONSUMEN RITEL
DARING MEREK
TOKOPEDIA, BUKALAPAK, DAN SHOPEE

SLAMET, Bayu Sutikno, S.E., Cand.Merc., Ph.D.

UNIVERSITAS ) ) . . . . ) .
GADJAH MADA Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Jarvis, C., Mackenzie, S., dan Podsakoff, P. 2003). A Critical Review of Construct
Indicators and Measurement Model Misspesification in Marketing and
Consumer Research”. Journal of consumer research. 30:199-218.

John, A., dan Klein, J. 2003. The Boycott Puzzle: Consumer Motivations for
Purchase Sacrifice. Management Science. VVol. 49 No 9: 1196-12009.
Johnson, R. A., Matear, M., dan Thompson, M. 2011. A Coal in the Heart:
Selfrelevance as a Post-exit Predictor of Consumer Anti-brand Actions.

Journal of Consumer Research. VVol. 38 No. 1: 108-125.

Kalliny, M. dan Lemaster, J. 2005. Before You Go, You Should Know: The Impact
of War, Economic, Cultural, and Religious Animosity on Entry Modes.
Marketing Management Journal. Vol. 15 No. 2: 18-28.

Kavaliauske, M. dan Simanaviciute, E. 2015. Brand Avoidance: Relations Between
Brand-related Stimuli and Negative Emotions. Organizations and Markets
in Emerging Economies. VVol. 6 No. 1: 44-77.

Khan, S.I. 2018. Impact of Product Level Factors on Brand Avoidance and the
Mediating Role of Brand Hate. Journal of Accounting & Marketing.

Klein J., Ettenson R. dan Morris M.D. (1998). The Animosity Model of Foreign
Product Purchase: An Empirical Test in the People’s Republic of China.
Journal of Marketing. Vol. 6: 289-98.

Klein, J.G. dkk. 2004. Why We Boycott: Consumer Motivations for Boycott
Participation. Journal of Marketing. Vol. 68: 92-109.

Kock, N. 2018. WarpPLS Users Manual: Version 6.0. Texas: ScriptWarp System.

Kozinets, R. V. dan Handelman, J. M. 1998. Ensouling Consumption: A
Netnographic Exploration of Boycotting Behavior. Advances in Consumer
Research. Vol. 25.

Kucuk, S.U. 2015. A Semiotic Analysis of Consumer-generated Anti-branding.
Marketing Theory. Vol. 15 No 2: 243-264.

Kucuk, S.U. 2018. What is Hate? Brand Hate: Navigating Consumer Negativity in
the Digital World 2nd Edition. pp. 3-22. Switzerland: Springer Nature.

Kucuk, S.U. 2018. What is Brand Hate? Brand Hate: Navigating Consumer
Negativity in the Digital World 2nd Edition. pp. 23-48. Switzerland:
Springer Nature.

Kucuk, S.U. 2018. Antecedents of Brand Hate. Brand Hate: Navigating Consumer
Negativity in the Digital World 2nd Edition. pp. 49-86. Switzerland:
Springer Nature.

Kucuk, S.U. 2018. Concequences of Brand Hate. Brand Hate: Navigating
Consumer Negativity in the Digital World 2nd Edition. pp. 87-104.
Switzerland: Springer Nature.

Kucuk, S.U. 2018. Consumer Brand Hate: Steam Rolling Whatever | See.
Psychology Marketing. 1-13.

Kucuk, S.U. 2018. Macro-level Antecedents of Consumer Brand Hate. Journal of
Consumer Marketing. Vol. 35 No. 5:555-564.

Kusnandar, V. B. “Inilah Valuasi 5 Unicorn Indonesia” Diakses pada 14 Februari
2020.https://databoks.katadata.co.id.

Lassar, W., Mittal. B., Sharma, A. 1995. Measuring Customer-Based Brand Equity.
Journal of Consumer Marketing. VVol. 12 No. 4: 11-9.



ANTESEDEN DAN KONSEKUENSI TIGA TIPE KEBENCIAN MEREK: STUDI PADA KONSUMEN RITEL
DARING MEREK
TOKOPEDIA, BUKALAPAK, DAN SHOPEE

SLAMET, Bayu Sutikno, S.E., Cand.Merc., Ph.D.

UNIVERSITAS ) ) . . . . ) .
GADJAH MADA Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Lee, M.S., Motion, J., dan Conroy, D. 2009. Anti-Consumption and Brand
Avoidance. Journal of Business Research. Vol. 62 No. 2: 169-180.

Mat, N.K.N. dkk. 2012. Participate in Boycott Activities toward Danish Products
from The Perspective of Muslim Consumer. American Journal of
Economics. Special Issue. 120-124.

Neuman, W. L. 2014. Social Research Methods: Qualitative and Quantitative
Approaches. Pearson Education Limited: Essex.

Oliver, R.L. 1980. A Cognitive Model of the Antecedents and Consequences of
Satisfaction Decisions. Journal of Marketing Research. VVol. 17 No. 4: 460-
469.

Pinarbasi, F. dan Eginkaya, E. 2019. Consumer Negativity towards Brands: Brand
Hate or Brand Switch? 5th Global Business Research Congress (GBRC -
2019). Vol. 9 Hal.78-80.

Praditya, D. 2019. “Prediksi Perkembangan Industri E-commerce Indonesia pada
Tahun 2022”. Diakses pada 14 Februari 2020.
https://id.techinasia.com/prediksi-ecommerce-indonesia.

Praxmarer, S. dan Gierl, H. 2009. The Effects of Positive and Negative Ad-evoked
Associations on Brand Attitude. Asia Pacific Journal of Marketing and
Logistics. Vol. 21 No. 4: 507-520.

Romani, S., dkk. 2012. Emotions that Drive Consumers Away from Brands:
Measuring Negative Emotions toward Brands and Their Behavioral Effects.
International Journal of Research in Marketing. Vol. 29 No 1: 55-67.

Rozin, P. dkk. 1999. The CAD Triad Hypothesis: A Mapping between Three Moral
Emotions (Contempt, Anger, Disgust) and Three Moral Codes
(Community, Autonomy, Divinity). Journal of Personality and Social
Psychology. Vol. 76: 574-586.

Sarkar, A. dkk. 2019. You Are so Embarrassing, Still, I Hate You Less:
Investigating Consumers’ Brand Embarrassment and Brand Hate. Journal
of Brand Management.

Sekaran, U., dan Bougie. R. 2016. Research Methods for Business: A Skill Building
Approach. John Wiley & Sons Ltd: West Sussex.

Sen, S. dan Bhattacharya, C.B. 2001. Does Doing Good Always Lead to Doing
Better? Consumer Reactions to Corporate Social Responsibility. Journal of
Marketing Research. Vol. 38.

Sheeran, P. 2002. Intention-Behavior Relations: a Conceptual and Empirical
Review. European Review of Social Psychology. Vol. 12 No. 1: 1-36.

Silaban, M.W. 2019. “Uninstall Shopee karena Syahrini, Begini Tanggapan
Manajemen”. Diakses pada 18 Februari 2020. https://bisnis.tempo.co.

Silva, F.J.C. dkk. 2019. How to Face a Political Boycott: The Relevance of
Entrepreneurs’  Awareness.  International  Entrepreneurship  and
Management Journal. Vol. 15: 321-339.

Smith, M. dan Li, Q. 2010. The boycott model of foreign product purchase: an
empirical test in China. Asian Review of Accounting. Vol. 18 No. 2: 106-
130.

Sholihin, M., dan Ratmono, D. 2013. Analisis SEM — PLS dengan WarpPLS 3.0:
Untuk Hubungan Linear dalam Penelitian Sosial dan Bisnis. Penerbit Andi:



ANTESEDEN DAN KONSEKUENSI TIGA TIPE KEBENCIAN MEREK: STUDI PADA KONSUMEN RITEL
DARING MEREK
TOKOPEDIA, BUKALAPAK, DAN SHOPEE
SLAMET, Bayu Sutikno, S.E., Cand.Merc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Yogyakarta.

Sternberg, R. J. 1986. A triangular theory of love. Psychological Review. Vol. 93:
119-135.

Sternberg, R.J. 2003. A Duplex Theory of Hate: Development and Application to
Terrorism, Massacres, and Genocide. Review of General Psychology. Vol.
7 No. 3: 299-328.

Tajfel, H. dkk. 1971. Societal Categorization and Intergroup Behavior. European
Journal of Social Psychology. No 1: 149-177.

Thiel, M. N. dan Romaniuk, J. 2011. The Nature and Incidence of Private Label
Rejection. Australasian Marketing Journal. Vol. 19 No 2: 93-99.

Veloutsou, C. dan Mafe, C. R. 2020. Brands as Relationship Builders in the Virtual
World: A Bibliometric Analysis. Electronic Commerce Research and
Applications. Vol. 39.

Widyastuti, A.Y. 2019. “Rating Bukalapak di App Store Merosot ke Level 3,0”.
Diakses pada 18 Februari 2020. https://bisnis.tempo.co.

Zarantonello, L., dkk. 2016. Brand Hate. Journal of Product dan Brand
Management. Vol. 25 No.1: 11-25.

Zarantonello, L., dkk. 2018. Trajectories of Brand Hate. Journal Brand
Manegement.



