
21 

 

 

 

DAFTAR PUSTAKA 

Badan Pusat Statistik [BPS]. (2018). Statisik Gender Tematik: Profil Generasi 

Milenial Indonesia. Kementerian Pemberdayaan Perempuan dan 

Perlindungan Anak. 

Badan Pusat Statistik [BPS]. (2020). Hasil Sensus Penduduk 2020. 

https://www.bps.go.id/pressrelease/2021/01/21/1854/hasil-sensus-

penduduk-2020.html  

Carr, N. (2005). Poverty, debt, and conspicuous consumption: University students 

tourism experiences. Tourism Management, 26(5), 797–806. 

https://doi.org/10.1016/j.tourman.2004.06.014 

Chacko, P. S., Prashar, S., & Ramanathan, H. N. (2018). Assessing the Relationship 

between Materialism and Conspicuous Consumption: Validation in the 

Indian Context. Asian Academy of Management Journal, 23(2), 143–159. 

https://doi.org/10.21315/aamj2018.23.2.7 

Chan, K., & Prendergast, G. P. (2008). Social comparison, imitation of celebrity 

models and materialism among Chinese youth. International Journal of 

Advertising, 27(5), 799–826. https://doi.org/10.2501/S026504870808030X 

Chipp, K., Kleyn, N., & Manzi, T. (2011). Catch Up and Keep Up: Relative 

Deprivation and Conspicuous Consumption in an Emerging Market. 

Journal of International Consumer Marketing, 23(2), 117–134. 

https://doi.org/10.1080/08961530.2011.543053 

Dennis, & Sobari, N. (2022). Conspicuous Consumption on Gen Z in Indonesia: 

206. https://doi.org/10.2991/aebmr.k.220128.018 

Dev, M., Podoshen, J. S., & Shahzad, M. (2018). An Exploratory Comparison of 

Materialism and Conspicuous Consumption in Pakistan. Journal of 

International Consumer Marketing, 30(5), 317–325. 

https://doi.org/10.1080/08961530.2018.1467292 

Dutt, A. K. (2019). Conspicuous Consumption, Consumer Debt and Economic 

Growth. Dalam Interactions in Analytical Political Economy (1 ed., hlm. 

155–178). Routledge. 

Eastman, J. K., & Liu, J. (2012). The impact of generational cohorts on status 

consumption: An exploratory look at generational cohort and demographics 

on status consumption. Journal of Consumer Marketing, 29(2), 93–102. 

https://doi.org/10.1108/07363761211206348 

Festinger, L. (1954). A Theory of Social Comparison Processes. Human Relations, 

7(2), 117–140. https://doi.org/10.1177/001872675400700202 

Peran Perbandingan Sosial terhadap Conspicuous Consumption dengan Nilai Materialistik sebagai
Variabel Mediator pada Milenial
RAISA KAMILA, Rahmat Hidayat, S.Psi. M.Sc., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



22 

 

 

 

Gibbons, F. X., & Buunk, B. P. (1999). Individual Differences in Social 

Comparison: Development of a Scale of Social Comparison Orientation. 

Journal of Personality and Social Psychology, 76(No 1), 129–142. 

https://doi.org/10.1037/0022-3514.76.1.129 

Hu, Y.-T., & Liu, Q.-Q. (2020). Passive social network site use and adolescent 

materialism: Upward social comparison as a mediator. Social Behavior and 

Personality: An International Journal, 48(1), 1–8. 

https://doi.org/10.2224/sbp.8833 

Islam, T., Sheikh, Z., Hameed, Z., Khan, I. U., & Azam, R. I. (2018). Social 

comparison, materialism, and compulsive buying based on stimulus-

response-model: A comparative study among adolescents and young adults. 

Young Consumers, 19(1), 19–37. https://doi.org/10.1108/YC-07-2017-

00713 

Jang, Hyeon-Sun & Huh. Kyung-Ok Huh. (2009). Development of a scale to 

measure the conspicuous consumption propensity of young consumers. 

Consumer Policy Education Research , 5 (3), 55-74. 

Johansson-Stenman, O., & Martinsson, P. (2006). Honestly, why are you driving a 

BMW? Journal of Economic Behavior & Organization, 60(2), 129–146. 

https://doi.org/10.1016/j.jebo.2004.08.006 

Kapeller, J., & Schütz, B. (2014). Debt, boom, bust: A theory of Minsky-Veblen 

cycles. Journal of Post Keynesian Economics, 36(4), 781–814. 

https://doi.org/10.2753/PKE0160-3477360409 

Kasser, T., Ryan, R. M., Couchman, C. E., & Sheldon, K. M. (2004). Materialistic 

values: Their causes and consequences. Dalam T. Kasser & A. D. Kanner 

(Ed.), Psychology and consumer culture: The struggle for a good life in a 

materialistic world. (hlm. 11–28). American Psychological Association. 

https://doi.org/10.1037/10658-002 

Kaus, W. (2013). Conspicuous consumption and “race”: Evidence from South 

Africa. Journal of Development Economics, 100(1), 63–73. 

https://doi.org/10.1016/j.jdeveco.2012.07.004 

Kim, D., & (Shawn) Jang, S. (2014). Motivational drivers for status consumption: 

A study of Generation Y consumers. International Journal of Hospitality 

Management, 38, 39–47. https://doi.org/10.1016/j.ijhm.2013.12.003 

Kim, H., Callan, M. J., Gheorghiu, A. I., & Matthews, W. J. (2017). Social 

comparison, personal relative deprivation, and materialism. British Journal 

of Social Psychology, 56(2), 373–392. https://doi.org/10.1111/bjso.12176 

Kim, J., Forsythe, S., Gu, Q., & Jae Moon, S. (2002). Cross‐cultural consumer 

Peran Perbandingan Sosial terhadap Conspicuous Consumption dengan Nilai Materialistik sebagai
Variabel Mediator pada Milenial
RAISA KAMILA, Rahmat Hidayat, S.Psi. M.Sc., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



23 

 

 

 

values, needs and purchase behavior. Journal of Consumer Marketing, 

19(6), 481–502. https://doi.org/10.1108/07363760210444869 

Krause, H.-V., Wagner, A., & Krasnova, H. (2019). Keeping Up with the Joneses: 

Instagram Use and its Influence on Conspicuous Consumption. 17. 

Kumar, B., Bagozzi, R. P., Manrai, A. K., & Manrai, L. A. (2021). Conspicuous 

consumption: A meta-analytic review of its antecedents, consequences, and 

moderators. Journal of Retailing, S0022435921000646. 

https://doi.org/10.1016/j.jretai.2021.10.003 

Lee, M., Bae, J., & Koo, D.-M. (2020). The effect of materialism on conspicuous 

vs inconspicuous luxury consumption: Focused on need for uniqueness, 

self-monitoring and self-construal. Asia Pacific Journal of Marketing and 

Logistics, 33(3), 869–887. https://doi.org/10.1108/APJML-12-2019-0689 

Liang, S., He, Y., Chang, Y., Dong, X., & Zhu, D. (2018). Showing to friends or 

strangers? Relationship orientation influences the effect of social exclusion 

on conspicuous consumption. Journal of Consumer Behaviour, 17(4), 355–

365. https://doi.org/10.1002/cb.1723 

Linssen, R., van Kempen, L., & Kraaykamp, G. (2010). Subjective Well-being in 

Rural India: The Curse of Conspicuous Consumption. Social Indicator 

Research, 101(1), 57–72. https://doi.org/10.1007/s11205-010-9635-2 

Markus, H. R., & Kitayama, S. (1991). Culture and the self: Implications for 

cognition, emotion, and motivation. Psychological Review, 98(2), 224–

253. https://doi.org/10.1037/0033-295X.98.2.224 

Mason, R. (1984). Conspicuous Consumption: A Literature Review. European 

Journal of Marketing, 18(3), 26–39. 

https://doi.org/10.1108/EUM0000000004779 
 

Moav, O., & Neeman, Z. (2012). Saving Rates dan Poverty: The Role of 

Conspicuous Consumption and Human Capital. Oxford University Press on 

Behalf of the Royal Economic Society, 122(523), 933–956. 

O’Cass, A., & McEwen, H. (2004). Exploring consumer status and conspicuous 

consumption. Journal of Consumer Behaviour, 4(1), 25–39. 

https://doi.org/10.1002/cb.155 

Ogden, H. J., & Venkat, R. (2001). Social comparison and possessions: Japan vs 

Canada. Asia Pacific Journal of Marketing and Logistics, 13(2), 72–84. 

https://doi.org/10.1108/13555850110764775 

Palupi, W. P. (2016). Perspektif Falsafah Kehidupan Masyarakat Jawa Terhadap 

Motivasi Kerja (Studi Kasus Kehidupan Masyarakat Jombang Jawa Timur). 

Peran Perbandingan Sosial terhadap Conspicuous Consumption dengan Nilai Materialistik sebagai
Variabel Mediator pada Milenial
RAISA KAMILA, Rahmat Hidayat, S.Psi. M.Sc., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



24 

 

 

 

At-Tahdzib: Jurnal Studi Islam dan Muamalah, 2(1), 1-9. 

http://ejournal.kopertais4.or.id/mataraman/index.php/tahdzib/article/view/

1674 

Pillai, K. G., & Nair, S. R. (2021). The effect of social comparison orientation on 

luxury purchase intentions. Journal of Business Research, 134, 89–100. 

https://doi.org/10.1016/j.jbusres.2021.05.033 

Podoshen, J. S., & Andrzejewski, S. A. (2012). An Examination of the 

Relationships Between Materialism, Conspicuous Consumption, Impulse 

Buying, and Brand Loyalty. Journal of Marketing Theory and Practice, 

20(3), 319–334. https://doi.org/10.2753/MTP1069-6679200306 

Podoshen, J. S., Li, L., & Zhang, J. (2011). Materialism and conspicuous 

consumption in China: A cross-cultural examination: Materialism and 

conspicuous consumption in China. International Journal of Consumer 

Studies, 35(1), 17–25. https://doi.org/10.1111/j.1470-6431.2010.00930.x 

Preacher, K. J., & Hayes, A. F. (2008). Asymptotic and resampling strategies for 

assessing and comparing indirect effects in multiple mediator models. 

Behavior Research Methods, 40(3), 879–891. 

https://doi.org/10.3758/BRM.40.3.879 

Richins, M. L., & Dawson, S. (1992). A Consumer Values Orientation for 

Materialism and Its Measurement: Scale Development and Validation. 

Journal of Consumer Research, 19(3), 303. https://doi.org/10.1086/209304 

Sedikides, C., & Hart, C. M. (2022). Narcissism and conspicuous consumption. 

Current Opinion in Psychology, 46, 101322. 

https://doi.org/10.1016/j.copsyc.2022.101322 

Shin, H., Eastman, J. K., & Mothersbaugh, D. (2017). The effect of a limited-edition 

offer following brand dilution on consumer attitudes toward a luxury brand. 

Journal of Retailing and Consumer Services, 38, 59–70. 

https://doi.org/10.1016/j.jretconser.2017.05.009 

Shin, S.-A., Jang, J.-O., Kim, J.-K., & Cho, E.-H. (2021). Relations of Conspicuous 

Consumption Tendency, Self-Expression Satisfaction, and SNS Use 

Satisfaction of Gen Z through SNS Activities. International Journal of 

Environmental Research and Public Health, 18(22), 11979. 

https://doi.org/10.3390/ijerph182211979 

Tran, V. D. (2021). The Relationship Among Social Comparison, Materialism, and 

Negative Affect on Impulse Buying: A Moderating Effect of Confident. 

SSRN Electronic Journal. https://doi.org/10.2139/ssrn.3914046 

Umar, N. F. (2017). Pengembangan Model Kepribadian Konselor Efektif Berbasis 

Peran Perbandingan Sosial terhadap Conspicuous Consumption dengan Nilai Materialistik sebagai
Variabel Mediator pada Milenial
RAISA KAMILA, Rahmat Hidayat, S.Psi. M.Sc., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



25 

 

 

 

Budaya Siri’Na Pesse. Indonesian Journal of Educational Studies, 20(1). 

https://doi.org/10.26858/ijes.v20i1.4425 

Veblen, T. (1954). The Theory of the Leisure Class (1 ed.). Routledge. 

https://doi.org/10.4324/9781315135373 

Verdugo, G. B., & Ponce, H. R. (2020). Gender Differences in Millennial 

Consumers of Latin America Associated with Conspicuous Consumption of 

New Luxury Goods. Global Business Review, 097215092090900. 

https://doi.org/10.1177/0972150920909002 

Vogel, E. A., Rose, J. P., Okdie, B. M., Eckles, K., & Franz, B. (2015). Who 

compares and despairs? The effect of social comparison orientation on 

social media use and its outcomes. Personality and Individual Differences, 

86, 249–256. https://doi.org/10.1016/j.paid.2015.06.026 

Wang, W., Chen, N., Li, J., & Sun, G. (2021). SNS use leads to luxury brand 

consumption: Evidence from China. Journal of Consumer Marketing, 38(1), 

101–112. https://doi.org/10.1108/JCM-09-2019-3398 

Winkelmann, R. (2012). Conspicuous consumption and satisfaction. Journal of 

Economic Psychology, 33(1), 183–191. 

https://doi.org/10.1016/j.joep.2011.08.013 

Yang, W., & Mattila, A. S. (2016). Why do we buy luxury experiences?: Measuring 

value perceptions of luxury hospitality services. International Journal of 

Contemporary Hospitality Management, 28(9), 1848–1867. 

https://doi.org/10.1108/IJCHM-11-2014-0579 

Zakaria, N., Wan-Ismail, W.-N. A., & Abdul-Talib, A.-N. (2020). Seriously, 

conspicuous consumption? The impact of culture, materialism and 

religiosity on Malaysian Generation Y consumers’ purchasing of foreign 

brands. Asia Pacific Journal of Marketing and Logistics, 33(2), 526–560. 

https://doi.org/10.1108/APJML-07-2018-0283 

Zheng, X., Baskin, E., & Peng, S. (2018a). The spillover effect of incidental social 

comparison on materialistic pursuits: The mediating role of envy. European 

Journal of Marketing, 52(5/6), 1107–1127. https://doi.org/10.1108/EJM-

04-2016-0208 

Zheng, X., Baskin, E., & Peng, S. (2018b). Feeling inferior, showing off: The effect 

of nonmaterial social comparisons on conspicuous consumption. Journal of 

Business Research, 90, 196–205. 

https://doi.org/10.1016/j.jbusres.2018.04.041 

 

Peran Perbandingan Sosial terhadap Conspicuous Consumption dengan Nilai Materialistik sebagai
Variabel Mediator pada Milenial
RAISA KAMILA, Rahmat Hidayat, S.Psi. M.Sc., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

